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POS

POS USERS 

The 6 POS types examined in this Guide all serve 

as important leisure and activity spaces for various 

users who visit them for different purposes, have 

different needs and engage with them by different 

means. We consider users as the key element and the 

undeniable starting point for discussing different POS 

types. Before delving into an in-depth discussion, it 

is crucial to differentiate user groups based on their 

expectations, experiences, and aspirations. 

As part of the project, a Field Survey was conducted 

in late 2021, covering 24 POS sites across Hong Kong 

Island, Kowloon, and New Territories. It revealed 

several key usage patterns among users who are 

often overlooked. These patterns are categorised 

based on age, gender, ethnicity, mobility, 

and user typology. The surveys revealed that 

underappreciated user needs and behaviours should 

also be considered when designing and developing a 

desirable POS.
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經常被忽視的使用者的使用 

模式
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c) The Silver-age 銀髮族

Silver-age users are present in all POS types, especially 

in the morning. Daily usage is particularly high in Sitting-

Out Areas and Waterfront Promenades. They also visit 

other POS types up to 1-3 times a week. While the silver-

age users typically use POS for sitting and resting, they 

are also interested in other activities. Some respondents 

suggested expanding recreational facilities. 

b) Teenagers 青少年

Teenagers are under-represented in all POS types. 

Their presence in Sitting-Out Areas is more significant 

because they may pass by a POS while commuting 

between school and home. Teenagers are also drawn 

to recreational facilities, but there is a shortage of 

amenities designed specifically for this age group.

 

 

 

a) Children 小孩

Children are the primary users of Public Play Spaces, 

but they are under-represented in other POS types 

where there is no or limited play equipment. While some 

children visit Public Play Spaces daily, most visit 1-3 

times a week or only on the weekends. In most cases, 

children are accompanied by adults. However, some 

sites are safe enough for parents to leave their children 

there alone, as one interviewee from the Field Survey 

stated: "I can leave my children to play there while I 

go to the wet market." Most children engage in active 

activities, which occur around recreational facilities. 

1 AGE 
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Age Group Distribution among POS Types (in %)
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*Data collected during Field Survey from November to December 2021.

* 2021 11 12
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a) Female 女性

Female users generally have less presence than male 

users across all 6 POS types, except for Plaza, where 

foreign domestic workers are regular users. These users 

self-organise a wide range of activities, from passive to 

active, and are more concerned about the spatial qualities 

of the space than the provision of facilities, including 

issues such as openness and the perception of safety 

for female users. We also observed that active activities 

are mostly conducted in groups. This user group values 

sensory experiences more than others.  

2 GENDER 

b) Male 男性

Male users dominate certain POS types, especially in 

Sitting-Out Areas. In addition to general activities such 

as resting, we observed specific age groups, usually 

elderly males, participating in special activities such 

as chess and fishing. These activities are an important 

part of their social lives, so having these gathering 

spaces for this group is crucial. 
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c) The Non-binary 非二元性別者

There is a growing call for gender equity in POS, 

including accepting and including non-binary 

individuals. POS should be designed to affirm 

that people of all gender identities belong and are 

welcomed and supported. This can be achieved 

through means such as using inclusive language and 

signs that do not assume only male or female genders, 

providing gender-neutral facilities, and avoiding 

assumptions based on traditional masculine or 

feminine interests.

 

 

*Data collected during Field Survey from November to December 2021.

* 2021 11 12

POS Users  |  5.1



044

POS

3 ETHNICITY 

Non-Chinese ethnic groups are a major user group 

across different POS types. They are active users 

with immense creativity to make the space more 

comfortable. They look for flexible spaces that 

facilitate social interactions and gatherings in large 

groups. Amenities and facilities, such as seating, 

toilets, drinking fountains / bottle filling stations, 

sheltered areas, sinks or washing areas, are highly 

valued. However, some interviewees from the Field 

Survey noted that conflicts between locals and Non-

Chinese ethnic groups occasionally arise due to a 

lack of mutual understanding and empathy regarding 

cultural activities.
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Wheelchair users represent the largest user group 

among POS users with limited mobility. They are often 

accompanied by caregivers, rather than travelling alone. 

These users are willing to spend more time commuting 

to a more desirable POS. For instance, when a 

Sitting-Out Area cannot fulfil their needs because of 

uncomfortable accessibility for wheelchair users, 

they may move to a bigger Public Park or a Waterfront 

Promenade that is better equipped for all user groups. 

They prefer quieter spaces in POS that are away from 

active activities, so they can rest for longer periods. 

While they are also keen on exercise, the lack of suitable 

facilities and inadequate space for wheelchair users 

hinder such activities.

令人嚮往的公共 
空間  

 

 

 

4 MOBILITY 
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b) Workers 上班族

Workers refer to users who visit POS located near their 

workplaces. They typically use the POS within a short 

walking distance during their workdays, usually around 

noon or late afternoon. Their activities are generally 

passive (e.g. sitting, resting), and their stays are relatively 

short. Therefore, adequate seating and shelter are crucial 

for this user typology. They also desire a relaxing and 

comfortable atmosphere. 

Apart from age, gender, mobility and ethnicity covered 

earlier, user typologies categorise users through 

their purpose of visiting POS. This gives another 

perspective to understand the usage patterns and 

what the users are looking for. 

a) Residents 居民

Residents refer to users who live in close proximity to a 

POS. They are regular users in all POS types and mostly 

travel on foot, with the walking distance varies depending 

on the size of the POS. For instance, they are willing to 

walk further distances to reach a Country Park.  This 

finding echoes the recommendations outlined in the Hong 

Kong Planning Standard and Guidelines, which suggest 

that smaller POS should ideally be located within a short, 

walkable distance of 400 metres from its key users. Many 

daily users of POS are residents who use them regardless 

of their quality and condition. As such, their opinions are 

crucial in improving POS design.
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c) Passers-by 路人

Passers-by refers to users who visit POS as they pass by 

without any predetermined purposes for visiting. They use 

the POS as a break from their activities at the time, such 

as walking, running, and cycling. Therefore, their activities 

within the POS are relatively passive, such as sitting or 

resting. We typically find these users more often in larger-

scale POS, such as those being used as part of a wider 

pedestrian network. Passers-by usually visit POS alone 

and commonly request open, brightly-lit spaces that feel 

safe. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

d) Sightseers 遊客

Sightseers refer to users who visit POS as tourist 

attractions. Particularly, POS types with specific or 

diverse activities could become attractions. These users 

are willing to travel longer distances by different means of 

transportation and stay for longer periods. However, their 

frequency of visits is relatively lower compared to others. 

Nonetheless, they form the primary user base for large-

scale POS, mostly in families or groups. As sightseers 

are activity-seekers, they require a range of recreational 

facilities to fulfil their needs. 

e) Returnees 重訪者

Returnees refer to users who return to a particular 

POS because they feel a sense of belonging. For most 

returnees, their stay in the POS is memorable because 

they used to reside nearby. Even after moving away, some 

continue to visit the POS regularly. Instead of functional 

needs, returnees are drawn to the specific atmosphere 

created by spatial design and activities. Culture-

related elements and design aesthetics that represent 

the communities can contribute to the qualities of a 

memorable POS. 
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General Expectations

A desirable POS needs to respond closely to its 

users’ needs and expectations. There is an ever-

greater demand for better amenities, furniture, 

comfort, safety, and a greener environment across all 

6 POS types. The below expectations are findings from 

POSsible! Research Stage based on the 24 sites in the 

Field Survey.

一般期望

令人嚮往的公共空間
 

 

 

 

 

24  

DESIRABILITY FACTORS IN POS 

*Data collected during Field Survey from November to December 2021.

* 2021 11 12

ALL ABOUT POS
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Better amenities and furniture serve as the baseline of 

a more desirable and inviting POS. The presence and 

quality of seating are essential for all users, especially 

in POS types such as Sitting-Out Area and Plaza, where 

people usually visit for rest or to gather. Recreational 

structures are also significant and strongly demanded 

by users, yet much feedback indicates inadequate or 

lacking diversity.

Better comfort and safety are crucial to an enjoyable 

POS experience. While users generally enjoy the 

atmosphere and spaciousness of a POS, many 

users recognise the lack of cleanliness and hygiene 

(e.g. littering, mosquitoes) and unpleasant sensory 

experiences (e.g. noise of activities or traffic) as 

challenges for all POS types. A clean and comfortable 

environment is a must for a desirable POS.

Meanwhile, having a greener environment is a 

universal requisite in POS. Although there is generally 

less natural landscaping, such as plants and 

vegetation, compared to hard landscaping features, 

such as furniture and pathways in POS types found in 

high-density cities, users show a great appreciation 

and demand for it. A well-curated experience with 

natural or designed green spaces is key to creating a 

memorable POS that deserves frequent visits.

 

 

 

 

 

 

令人嚮往的公共空間
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Due to the limited size of this POS type, users are 

sensitive to its hygiene and spaciousness during their 

stay. Sheltered seating can directly affect the resting 

experience for users. Noise, which is considered a 

negative sensory experience, is commonly raised as a 

pain point for this POS type. Thus noise mitigation is 

essential to improve the user experience in Sitting-Out 

Areas, especially for females, who are more sensitive 

to the sensory experiences.

Furthermore, users prefer better aesthetics, such 

as more colourful designs and greenery, to make a 

Sitting-Out Area livelier. On the other hand, safety is a 

key concern for Sitting-Out Areas, and it is important 

to have better lighting and management to improve the 

safety of blind spots within the POS.

1 SITTING-OUT AREA 

*Data collected during Field Survey from November to December 2021.

* 2021 11 12

Public looks for a safe and quiet Sitting-Out Area for desirable sensory experiences.

公眾期望一個安全和寧靜的休憩處提升使用者的感官體驗。
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公共遊樂場的使用者年齡分佈 [公共游樂場] (%)

Well-designed and well-maintained recreational 

structures form the core of Public Play Space. 

Despite limited space, users always desire more 

recreational structures. Therefore, the quantity of play 

or sports equipment is essential to the success of a 

Public Play Space. For example, adding more swings 

and movable play equipment can improve the quality 

and variety of play. Spaces for other active activities, 

such as music performances, are also welcome in this 

POS type.

Although primarily designed for children’s needs, a 

Public Play Space is also popular among different age 

groups. Design should also consider their needs. For 

example, the silver-age group demands more seating 

and tables in Public Play Spaces. In addition, designs 

that facilitate parent-child interaction can create a 

more desirable Public Play Space. 

 

 

 

 

 

 

 

 

 

 

 

 

 

2 PUBLIC PLAY SPACE 

Public of all ages share the desire to enjoy and have fun in a Public Play Space.

不同年齡公眾都期望在公共遊樂場享受和玩樂。

*Data collected during Field Survey 
from November to December 2021.

* 2021 11 12  
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Recreation (Play and Sports Facilities)
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Like in a Sitting-Out Area, seating and shelters are 

considered the essential items in a Plaza. Users care 

about not only the comfort they provide but also their 

design aesthetics. Well-designed hard landscape 

features like planters and fountains are favoured 

in a Plaza. The level of cleanliness or hygiene and 

maintenance can be addressed through design 

solutions. Unpleasant sensory experiences, such as 

noise from traffic and events, can cause a nuisance 

to Plaza users. Hence spatial planning is important to 

address these concerns. 

Users value a POS for its spaciousness. However, many 

use a Plaza as a passageway and spend little time 

there. Those who wish to stay for longer periods would 

appreciate more diverse activities, such as markets 

or urban sketching sessions. Barrier-free facilities 

are especially important for visually impaired and 

physically disabled individuals to use the space and 

feel included in a Plaza.

 

 

 

 

 

 

 

 

3 PLAZA  

*Data collected during Field Survey 
from November to December 2021.

* 2021 11 12  

Plaza is an important POS for inclusive events and activities.

廣場是舉行共融節目和活動的重要公共空間。
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A comfortable environment is essential for a Public 

Park. Positive sensory experiences, such as quietness 

and bird-chirping sounds, and a sense of spaciousness 

are advantages that should be strengthened. Many 

users also enjoy bringing their pets to a Public Park. 

As a popular destination for a wide range of users and 

recreational activities, design solutions should address 

major challenges faced by Public Park managers, 

such as preventing noise and undesirable behaviours, 

such as smoking. Users frequently raise the issue of 

mosquitoes, and there is a demand for more toilet 

facilities and improved toilet hygiene. 

There are also calls for more diverse activities, such 

as having space for small concerts and events and 

allocating a larger open space for flexible activities, 

such as weekend markets, festive celebrations, and 

community events. 

 

 

 

 

 

 

4 PUBLIC PARK 

*Data collected during Field Survey from November to December 2021.

* 2021 11 12

Public Park needs to take care both daily and periodical needs.

公共公園要回應到使用者的日常及定期使用需要。
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Waterfront Promenades offer spaciousness and an 

open view of the natural environment, such as an 

expansive sea view. Activities such as fishing, scooter-

riding, and cycling are common along the continuous 

water edge. Having multi-functional waterfront spaces 

is also important to its popularity with users. Like in 

other POS types, users prefer having more shelters 

and diversified recreational structures. They also 

wish for more software provisions, such as music 

performances, busking, and open-air markets, to 

create a welcoming environment. The quality of 

cleanliness or hygiene is also significant to users, 

especially for the silver-age.

There are expectations for a Waterfront Promenade 

beyond physical comfort. The culture and identity 

attributes of such POS can be enriched by displaying 

relevant historical information. However, this POS type 

is less accessible due to its distance from MTR exits, 

which reduces visitors’ willingness to visit. Having 

dedicated walking or cycling paths is a way to improve 

the situation.

 

 

 

 

 

 

/  

 

 

5 WATERFRONT PROMENADE 

*Data collected during Field Survey 
from November to December 2021.

* 2021 11 12  

Waterfront Promenade is a linear community living room with culture and identity.

海濱長廊就如一個具文化特色及身份認同的社區客廳。
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Defining the boundary of Country Park and discussing 

the essential elements required for a desirable 

Country Park can be challenging. Typically, amenities 

and services are scattered across a Country Park. 

However, for many users, the primary purpose of 

visiting a Country Park is to hike and walk rather than 

use the facilities in a specific trail section or a defined 

area. This sets Country Park apart from other POS 

types. Unlike other POS types, which often prioritise 

convenience and physical comfort, Country Park users 

favour authentic natural experiences and organic 

quality, which better design solutions could enhance. 

 

 

 

 

6 COUNTRY PARK 

*Data collected during Field Survey from November to December 2021.

* 2021 11 12

Country Park wins public favour with authentic nature experiences.

郊野公園以提供獨一無二的親身自然體驗贏得公眾青睞。
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