ALL ABOUT POS
TYLTL

POS USERS
ARERERE

The 6 POS types examined in this Guide all serve
as important leisure and activity spaces for various

I
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users who visit them for different purposes, have
different needs and engage with them by different
means. We consider users as the key element and the
undeniable starting point for discussing different POS
types. Before delving into an in-depth discussion, it

is crucial to differentiate user groups based on their
expectations, experiences, and aspirations.

As part of the project, a Field Survey was conducted
in late 2021, covering 24 POS sites across Hong Kong
Island, Kowloon, and New Territories. It revealed
several key usage patterns among users who are
often overlooked. These patterns are categorised
based on age, gender, ethnicity, mobility,

and user typology. The surveys revealed that
underappreciated user needs and behaviours should
also be considered when designing and developing a
desirable POS.
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AGE
LT

a) Children /\#

Children are the primary users of Public Play Spaces,
but they are under-represented in other POS types
where there is no or limited play equipment. While some
children visit Public Play Spaces daily, most visit 1-3
times a week or only on the weekends. In most cases,
children are accompanied by adults. However, some
sites are safe enough for parents to leave their children
there alone, as one interviewee from the Field Survey
stated: "l can leave my children to play there while |

go to the wet market." Most children engage in active
activities, which occur around recreational facilities.

b) Teenagers F4E

Teenagers are under-represented in all POS types.
Their presence in Sitting-Out Areas is more significant
because they may pass by a POS while commuting
between school and home. Teenagers are also drawn
to recreational facilities, but there is a shortage of
amenities designed specifically for this age group.

c) The Silver-age $RE2H&

Silver-age users are present in all POS types, especially
in the morning. Daily usage is particularly high in Sitting-
Out Areas and Waterfront Promenades. They also visit
other POS types up to 1-3 times a week. While the silver-
age users typically use POS for sitting and resting, they
are also interested in other activities. Some respondents
suggested expanding recreational facilities.
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Age Group Distribution among POS Types (in %)
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*Data collected during Field Survey from November to December 2021.
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GENDER

2 151

a) Female &%

Female users generally have less presence than male
users across all 6 POS types, except for Plaza, where
foreign domestic workers are regular users. These users
self-organise a wide range of activities, from passive to
active, and are more concerned about the spatial qualities
of the space than the provision of facilities, including
issues such as openness and the perception of safety

for female users. We also observed that active activities
are mostly conducted in groups. This user group values
sensory experiences more than others.

b) Male B¢

Male users dominate certain POS types, especially in
Sitting-Out Areas. In addition to general activities such
as resting, we observed specific age groups, usually
elderly males, participating in special activities such
as chess and fishing. These activities are an important
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part of their social lives, so having these gathering ZEEHEtMmSEt2EEW -
spaces for this group is crucial.
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c) The Non-binary JE= 1451

There is a growing call for gender equity in POS, FEEME EHMRTFEMNER (EhEIE
including accepting and including non-binary EEZMORIETHRE)  AHERN
individuals. POS should be designed to affirm RETFERERATB A BRRE g

that people of all gender identities belong and are WEEEONE S - aliE R FEAEREN
welcomed and supported. This can be achieved EBEMAR - RERD HERIAIERHE UK

through means such as using inclusive language and RIRBEGE B L MR BB FRERE
signs that do not assume only male or female genders, A3 KRBT -

providing gender-neutral facilities, and avoiding

assumptions based on traditional masculine or

feminine interests.
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Female Users vs Male Users among POS Types (in %)
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*Data collected during Field Survey from November to December 2021.
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3 ETHNICITY

Non-Chinese ethnic groups are a major user group FEERERET—HEENERE
across different POS types. They are active users HMEREALEM - tFIRIEREEFEN
with immense creativity to make the space more NEEMERE EETERSEAE
comfortable. They look for flexible spaces that < 1&1FﬁFfT?%<_E’J’&§¥ B AETIE o b1
facilitate social interactions and gatherings in large HESKEENEZRLUETARENELE
groups. Amenities and facilities, such as seating, ;%E)‘P’FD o (BRI AR FEAN GRS - B0
toilets, drinking fountains / bottle filling stations, FERS ~ RIFR - Bk SRk - BEE -
sheltered areas, sinks or washing areas, are highly KIESBRESE  2MMERAALZEMN
valued. However, some interviewees from the Field BEEERE BN BRHFERD A
Survey noted that conflicts between locals and Non- ZERIFTRNME  BEEREERMRSUL
Chinese ethnic groups occasionally arise due to a TRENR Z IR AR EIR OMEEFE

lack of mutual understanding and empathy regarding
cultural activities.
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MOBILITY

fTEE
Wheelchair users represent the largest user group
among POS users with limited mobility. They are often
accompanied by caregivers, rather than travelling alone.
These users are willing to spend more time commuting
to a more desirable POS. For instance, when a
Sitting-Out Area cannot fulfil their needs because of
uncomfortable accessibility for wheelchair users,
they may move to a bigger Public Park or a Waterfront
Promenade that is better equipped for all user groups.
They prefer quieter spaces in POS that are away from
active activities, so they can rest for longer periods.
While they are also keen on exercise, the lack of suitable
facilities and inadequate space for wheelchair users

hinder such activities.
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5 USER TYPOLOGIES
EREER

Apart from age, gender, mobility and ethnicity covered [RT4EES ~ 45 - BIEFRENMEIN  FHEE

earlier, user typologies categorise users through BARBIGF AR EMNBERNRESSE
their purpose of visiting POS. This gives another HhE—EAEEREREXNMAR
perspective to understand the usage patterns and EBIERRERE -

what the users are looking for.

a) Residents BR

Residents refer to users who live in close proximity to a EEEREEAREMMEENA IS
POS. They are regular users in all POS types and mostly BENHTENEERR - MEETU
travel on foot, with the walking distance varies depending  F{TEI{E—EAILZER SITHEBEZTRT
on the size of the POS. For instance, they are willing to NEZEMPOXNMEFARE WEFHE
walk further distances to reach a Country Park. This FERSTHRREMEAETET AR -E1EHE

finding echoes the recommendations outlined in the Hong  (E&REIZXEEAR) hig 3] Hy N EY
Kong Planning Standard and Guidelines, which suggest N2 R R IFIEAL R E & 1T EERE
that smaller POS should ideally be located within ashort, 400 K& EAEZETEMA ° T3 ﬁ’&éit
walkable distance of 400 metres from its key users. Many ZEREIME ZMIE R0 RELERIE

daily users of POS are residents who use them regardless SX{EAZZER - FHIt HRAHZER] E’J
of their quality and condition. As such, their opinions are  RET24E tFINER L AT o EHR
crucial in improving POS design. ENHEZER A PN ER LR -

b) Workers %
Workers refer to users who visit POS located near their YR EAE SR T BAMTIE 2 A4t

workplaces. They typically use the POS within a short Z=f ZHETRBARMIEFSER -
walking distance during their workdays, usually around P R — LS TR RN AL =R
noon or late afternoon. Their activities are generally LY RETEHREE (FlmEL K2 -

passive (e.g. sitting, resting), and their stays are relatively {SRZEERIE(E - Bt FTEEMNEE
short. Therefore, adequate seating and shelter are crucial EREHEHAMSIEETEE 9L
for this user typology. They also desire a relaxing and HE—EFEKENSE -
comfortable atmosphere.

-
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c) Passers-by A

Passers-by refers to users who visit POS as they pass by
without any predetermined purposes for visiting. They use
the POS as a break from their activities at the time, such
as walking, running, and cycling. Therefore, their activities
within the POS are relatively passive, such as sitting or
resting. We typically find these users more often in larger-
scale POS, such as those being used as part of a wider
pedestrian network. Passers-by usually visit POS alone
and commonly request open, brightly-lit spaces that feel
safe.

d) Sightseers %

Sightseers refer to users who visit POS as tourist
attractions. Particularly, POS types with specific or
diverse activities could become attractions. These users
are willing to travel longer distances by different means of
transportation and stay for longer periods. However, their
frequency of visits is relatively lower compared to others.
Nonetheless, they form the primary user base for large-
scale POS, mostly in families or groups. As sightseers

are activity-seekers, they require a range of recreational
facilities to fulfil their needs.

e) Returnees Eij &

Returnees refer to users who return to a particular

POS because they feel a sense of belonging. For most
returnees, their stay in the POS is memorable because
they used to reside nearby. Even after moving away, some
continue to visit the POS regularly. Instead of functional
needs, returnees are drawn to the specific atmosphere
created by spatial design and activities. Culture-

related elements and design aesthetics that represent
the communities can contribute to the qualities of a
memorable POS.
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ALL ABOUT POS
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DESIRABILITY FACTORS IN POS

LHEE[MSANBEDEH

General Expectations

A desirable POS needs to respond closely to its
users’ needs and expectations. There is an ever-
greater demand for better amenities, furniture,
comfort, safety, and a greener environment across all
6 POS types. The below expectations are findings from
POSsible! Research Stage based on the 24 sites in the

Field Survey.
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*Data collected during Field Survey from November to December 2021.

*2021 F 11 BE 12 BEiE RHRULEIBIE
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Better amenities and furniture serve as the baseline of
amore desirable and inviting POS. The presence and
quality of seating are essential for all users, especially
in POS types such as Sitting-Out Area and Plaza, where
people usually visit for rest or to gather. Recreational
structures are also significant and strongly demanded
by users, yet much feedback indicates inadequate or
lacking diversity.

Better comfort and safety are crucial to an enjoyable
POS experience. While users generally enjoy the
atmosphere and spaciousness of a POS, many

users recognise the lack of cleanliness and hygiene
(e.g. littering, mosquitoes) and unpleasant sensory
experiences (e.g. noise of activities or traffic) as
challenges for all POS types. A clean and comfortable
environment is a must for a desirable POS.

Meanwhile, having a greener environment is a
universal requisite in POS. Although there is generally
less natural landscaping, such as plants and
vegetation, compared to hard landscaping features,
such as furniture and pathways in POS types found in
high-density cities, users show a great appreciation
and demand for it. A well-curated experience with
natural or designed green spaces is key to creating a
memorable POS that deserves frequent visits.
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SITTING-OUT AREA
e

Public looks for a safe and quiet Sitting-Out Area for desirable sensory experiences.

ARME—EARENEFOABERAEREORERER -

Due to the limited size of this POS type, users are
sensitive to its hygiene and spaciousness during their
stay. Sheltered seating can directly affect the resting
experience for users. Noise, which is considered a
negative sensory experience, is commonly raised as a
pain point for this POS type. Thus noise mitigation is
essential to improve the user experience in Sitting-Out
Areas, especially for females, who are more sensitive
to the sensory experiences.

Furthermore, users prefer better aesthetics, such

a4
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as more colourful designs and greenery, to make a SEERER - BZ—FHHE (KEEHN
Sitting-Out Area livelier. On the other hand, safetyisa &2 EthESERTE  FiFHIBRAMNEIE
key concern for Sitting-Out Areas, and it is important ~ FILAEAHEMFENEL R -
to have better lighting and management to improve the
safety of blind spots within the POS.

Sensorial 16 ’

Experiences ESens_orlaI <
EE& E ﬁ* 5’@ Xpﬁ[leanS
= FEESER
¢ Female 1% Male 8 1%

Comments on Indicators in “Comfort & safety” for Sitting-Out Areas (in %)
B [E7i@M%< 2 | MBRIRIEIES M [IREBE] (%)
*Data collected during Field Survey from November to December 2021.
*2021 & 11 BE 12 BEE RIARILENEIE -
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PUBLIC PLAY SPACE
YA 3iit 3
Public of all ages share the desire to enjoy and have fun in a Public Play Space.

TRFEHRARPHEEAXLBLISZTZIMGTLE -

Well-designed and well-maintained recreational BEtERBAEEZENRYEREERT
structures form the core of Public Play Space. NHEBEIZNIZL - EEZRBER
Despite limited space, users always desire more BERERRBERELHIRELLHE
recreational structures. Therefore, the quantity of play FE I ESEEREHNHER AL

or sports equipment is essential to the success of a USSR BRAGE - flan EZ M

Public Play Space. For example, adding more swings HEBAN T 2 ENRERY B BLER 4 mT LA AN
and movable play equipment can improve the quality — #ERER - MEBENEE -FE &
and variety of play. Spaces for other active activities, EREAHZERT MEREALUETTEAM
such as music performances, are also welcome in this ~ SEENRIZERT  BIANSF LR TE
POS type.

BEAN T B EIGLUNZ B E AR ET
Although primarily designed for children’s needs, a AR QHBEISHBELIALE
Public Play Space is also popular among different age B EGE  :REHEZ EMBFIFVER -
groups. Design should also consider their needs. For BN REHEAZNHBLESZNETES
example, the silver-age group demands more seating FERSFEF o tbAh SRR LURE
and tables in Public Play Spaces. In addition, designs ~ /NZEEREMED)  5EAHLHEESE
that facilitate parent-child interaction can create a BONEE-
more desirable Public Play Space.

Comments related to Seating / Tables (Amenities & Furniture) (in %)

BARE (/1 GREBFRML) AEIRER (%)

Children /3%
(0-12)

Teenagers 5 &E
(13-19)
Seating / Tables @ Adults BEA
The FEfL/ (20-39)
Silver-age o @ TheMiddle-age FEA
SRENE =2% (40-64)

73
(65+) de %o The Silver-age $RE2/%
A (65+)

*Data collected during Field Survey

from November to December 2021. Users among Public Play Spaces (in %)
*2021 4 11 A 12 AT HHEZHIR AHBLEZOERAE FHR DM [RLHEE5] (%)
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PLAZA
&%

Plaza is an important POS for inclusive events and activities.

BERE TGN ESNEEALZRM -

Like in a Sitting-Out Area, seating and shelters are
considered the essential items in a Plaza. Users care
about not only the comfort they provide but also their
design aesthetics. Well-designed hard landscape
features like planters and fountains are favoured

in a Plaza. The level of cleanliness or hygiene and
maintenance can be addressed through design
solutions. Unpleasant sensory experiences, such as
noise from traffic and events, can cause a nuisance
to Plaza users. Hence spatial planning is important to
address these concerns.

Users value a POS for its spaciousness. However, many
use a Plaza as a passageway and spend little time
there. Those who wish to stay for longer periods would
appreciate more diverse activities, such as markets

or urban sketching sessions. Barrier-free facilities

are especially important for visually impaired and
physically disabled individuals to use the space and
feel included in a Plaza.

32%

MARRE—1% > ST &RA R ROMZ
BEAIFIAE M - EAETNEER
FEE BARETVER BREHEFN
BESBMIERME/EEREAR
BUl - 551 SRt it — AR5 5=
BIANRESF58 2 B A A KRN R MEAY
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*Data collected during Field Survey
from November to December 2021. Indicators under “Amenities & furniture” for Plazas (in %)
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PUBLIC PARK
[HAMW

Public Park needs to take care both daily and periodical needs.

AHABEECEIEAENAERERERARTE -

A comfortable environment is essential for a Public
Park. Positive sensory experiences, such as quietness
and bird-chirping sounds, and a sense of spaciousness
are advantages that should be strengthened. Many
users also enjoy bringing their pets to a Public Park.
As a popular destination for a wide range of users and
recreational activities, design solutions should address
major challenges faced by Public Park managers,

such as preventing noise and undesirable behaviours,
such as smoking. Users frequently raise the issue of
mosquitoes, and there is a demand for more toilet
facilities and improved toilet hygiene.

There are also calls for more diverse activities, such
as having space for small concerts and events and
allocating a larger open space for flexible activities,
such as weekend markets, festive celebrations, and
community events.

Indicators in “Comfort & Safety” for Public Park (in %)
[FFENRZ ] B8E [AHER2E] (%)
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*Data collected during Field Survey from November to December 2021.

*2021 F 11 BE 12 BHEE ZHARUENSIE
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BRRE

WATERFRONT PROMENADE

Waterfront Promenade is a linear community living room with culture and identity.

BEREBMIN—EEXLEERSHRERNLERE -

Waterfront Promenades offer spaciousness and an
open view of the natural environment, such as an
expansive sea view. Activities such as fishing, scooter-
riding, and cycling are common along the continuous
water edge. Having multi-functional waterfront spaces
is also important to its popularity with users. Like in
other POS types, users prefer having more shelters
and diversified recreational structures. They also

wish for more software provisions, such as music
performances, busking, and open-air markets, to
create a welcoming environment. The quality of
cleanliness or hygiene is also significant to users,
especially for the silver-age.

There are expectations for a Waterfront Promenade
beyond physical comfort. The culture and identity
attributes of such POS can be enriched by displaying
relevant historical information. However, this POS type
is less accessible due to its distance from MTR exits,
which reduces visitors’ willingness to visit. Having
dedicated walking or cycling paths is a way to improve
the situation.

ARG TARMRE  WietitiE
WBEARE  FINERNER -85
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T ER - ERESEEN—ESIEEN
sy R A S R D
FREERESHNAESERENSHRN
BREsE BIEFERELHMNEE
PIaNEF 4R - HBERIBMBERT S
HAE— BRI AR RIRE - B
R HIRERM S  BIRELERK
E:

PRTYRBRETEZ N ERELEEEARE
BEMEBY - EEEENERRT S
NHEEMIOL / SRBEATUSGES
B EEAHZEMERBRERLO
BUE  SBME - AR BERHE T BT
FENER -RHTASHSEMERK
AR EEEIENWER—EHE-

Atmosphere
==
EaR=t

5%
50% ...
25% ... .
0%
Adults
BREA
(20-39)

*Data collected during Field Survey
from November to December 2021.
*2021 & 11 BE 12 BR#E R
USSR IR

Middle-aged Silver-age
EEIN
(40-64)

Indicators in “Comfort & Safety” for Waterfront Promenade (in %)

REEHE
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6 COUNTRY PARK
BELXE

Country Park wins public favour with authentic nature experiences.

BHEARURME—E_NRSGAAERERSARERK-

Defining the boundary of Country Park and discussing B3 A E 7T 88 5286 E B - TREE LIS SR 1ATE

the essential elements required for a desirable —ESANEENTHT AR - BEMBHTAE
Country Park can be challenging. Typically, amenities BB ARFSEPECEEREEE

and services are scattered across a Country Park. ERANMEREIRAMBEFLABLFTAN
However, for many users, the primary purpose of BRIZRTLASIT MIEEHEEE

visiting a Country Park is to hike and walk rather than  SRERER{F R ENEE - EENHTARE
use the facilities in a specific trail section or adefined HZAHERMEEZHIBISZE
area. This sets Country Park apart from other POS FERAEHRERARZEZRBTEIRE
types. Unlike other POS types, which often prioritise B BEREFENTE BHENBH LR
convenience and physical comfort, Country Park users {F & SR iF 4T E B AR
favour authentic natural experiences and organic JE B

quality, which better design solutions could enhance.

Facilities to Add Value in Country Park (in %)
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*Data collected during Field Survey from November to December 2021.
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